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PEMAPKETWHI TA CUCTEMA
B3AEMOBIAHOCHWH 3 KJITMIEHTAMWA

BunsHauyeHa cyTHICTb peMapKeTUHry Ta Noro B3aEMOAIi 3 CUCTEMOIO B3aEMOBIAHOCUH
3 KIieHTamu Ta iX BNAMB Ha BeAeHHA 6i3Hecy. Po3rnAHyTI OCHOBHI igei Ta HanpAMKN
MapKeTMHIroBoOI AiANbHOCTI B IHTEPHET, a TakOXX BU3HAYeHi nepeBaru Big peMapKeTuHry
Ta CUCTEMW B3aEMOBIAHOCUHAMMU 3 KIiEHTaMW.

Onpe.u,eneHa CYWHOCTb MapKeTuHra m ero B3aMMOLENCTBMA C CUCTEMOW B3a-
VMOOTHOLLUEHNI C KMWEHTaMM U UX BNWUAHME Ha BeaeHme OuaHeca. PaCCMOTpeHbI
OCHOBHble nagen n HanpaBneHUA MapKeTVIHFOBOVI OEeATENbHOCTN B MHTepHeT, a Takxe
onpepaneneHHble npeMmylLlecTBa OT peMapKeTnHra n cMctemMmbl B3aMMMOOTHOLLEHNAMN C

KIMMeHTamMmn.

MocraHoBka npobnemn. Yepes Benu-
ye3HUW BMNMB Mepexi |HTepHeT Ha
Cy4acHe cycninbCTBO, CTapi MapKETUHIOBI
METOAM IHCTPYMEHTU CTaloTb He TakMmu
nieBMMK, AK Oynu Lie 30BCiM HepaBHO.
MapkeTonoram noTpi6HO LWyKaTU HOBI
METOAM 3a0XOYEHHA CBOIX MOTEHUIAHNX
KMNIiEHTIB, a TaKOXX YTPUMaHHA BXe iCHYlo-
ynx. CouianbHi Mepexi Ta akTMBHE Mpo-
HWKHEHHA B HMX BGi3Hecy € nnaugapmMom
AnA poboTM cy4yacHOro MapkeTornora.
CboropaHi, ocobnmeuin iHTepec npeacTas-
nA€e BWKOPWUCTAHHA couianbHUX Mepex,
MOWYKOBUX CUCTEM Ta KOHTEKCTHOI
peknamMm B MapKeTUHIOBIN AiANbHOCTI, Ae
aKkTyanbHa aBToMaTum3auia poboynx npo-
ueciB i 6opoTbba 3a KnieHTa.

AHani3 octaHHiX gocnigXkeHb Ta ny6ni-
Kauin. B xoai npoeBeneHoro nocnigaxeHHa,
6yno BCTaAHOBIEHO, WO B YKpaiHi Hepo-
CTaTHbO TEOPETMYHMX MaTepianie cTo-
COBHO poOfi AMHAMIYHOrO pPeMapKeTUHry
ana CRM Ta noro BUKOpUCTaHHA B KOMMa-
HiAX YKpaiHw.

B xopi aHanizy 3apybixkHux mkepen,
To GaratbMa paxiBUAMW 3 MapPKETUHTY
(M. Cepbynos, ®. KoHuapeHko Ta iH.)
BiA3HAYAETbCA, WO PEMAPKETUHT — Ue Ha
CbOTrOAHILWHIN AeHb OOWH i3 caMuX AieBUX
IHCTPYMeHTIB B Mepexi IHTepHeT. Tomy
pO3rnAHEMO B3aEMOAiI0 AaHOro Buay
mMapkeTuHry Ta CRM.

MeTolo po60oTn € BUCBITIIEHHA poni
peMapKeTUHry, AMHaMiYHOro pemapke-
TUMHIY Ta CMCTEM ynpaeniHHA B3aEMOBIA-
HOCUHaMM 3 KnieHToM. Bknaa ocHoBHOro
maTtepiany.

Y TpagouuinHOMy MapKeTUMHIy Hanidy-
€TbCA 6nn3bko 4 TUCAY IHCTpyMeHTiB. B
iHTepHeT-mapkeTuHry — 250. 3 HUX Ti AKi
3a3BMYali BMKOPUCTOBYE iHTEPHET-Map-
keTtonor — Bcboro 50, nonynapHux — 10.
Le peknama npAmMoro Biaryky, Aka npwu-
HOoCcUTb came KyniBenbHUi Tpadik SEO,
TidepHa, KOHTEKCTHa peknama.

PemapKkeTuHr paHiwe He BXOAMB [0
ynMcna 4acto BMKOPUCTOBYBAHMX iHCTPY-
MEHTIB. A Ha CbOrOAHILLIHIN MOMEHT HOMY,
CTaB OAHMM 3 HaMBINbLL MNOTY>XHUX | edoek-
TUBHUX.

barato mapkeTonoriB  uikaBnATbCA
peMapKeTUHIroM AK HOBMHKOO. Pemapke-
TVHI gornomarae po3BuBaTth 6i3HecC BXXe He
oauH pik. lNMepwa 3ragka Npo Hboro 6yno
we B 2006 poui, a camunin nik nonynApmnaa-
uii 6yB y 2013 poui.

[na Toro, wo6 3po3ymiTK Npo Wwo mnae
MOBa, PO3rNAHEMO camMe NOHATTA pemap-
KETUHT.

PemapkeTuHr (remarketing,
pe-MapKeTUHI) — TOBapHWIA MapKETUHT,
MapKEeTVMHIroBM NMPUAOM MNepcoHanisauii
KOMYHiKauii Ta NpoAOBXEHHA KOMYHika-
uii 3 UiNboBOK ayaMTOpiED, 3a 4ONOMO-
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roto AKOro LifnboBiN ayanTopii HaraayoTb
Nnpo paHilwe ctanacA 3 6peHaoM, TOBapoOM
KOMYHiKauii.

MeToto pemapKeTUHry — € 36inblueHHA
npozaxy PeMapKeTuHr — Lie NoLwyK HOBUX
MOXKIMMBOCTEN KOMYHiKauii 3 UinboBoOtO
ayouTopieto anAa 3abe3neyeHHA 3poc-
TaHHA MNpopAaxkiB, MOBEPHEHHA KITEHTIB,
3abe3neyeHHA NOBTOPHMX npoaaxiB. B
LbOMY M MOMArae cxXoXicTb CUCTEM B3ae-
MOBILHOCWH 3 KIiEHTaMW | peMapKeTUHry.

3aBOoaHHAM peMapKeTUHry € BiAHOB-
neHHA abo NiATpUMaHHA KOHTaKTY UiNbo-
BOi ayamTopii 3 6peHAom, ToBapoMm, 3
METOI CKOEHHA OCTaHHIM MOKYMKM.

KomyHikauia pemMapKeTuHry 3aifcHIo-
€TbCA Ha OCHOBI NEPEeOCMUCIEHHA paHille
3aCTOCOBYBaBCA MAapKETMHIOBOro Mnpu-
oMy, i3 3aCTOCYBaHHAM: iHWWX METOAIB
KOMYHiKaUii; iHWKX KaHaniB KoOMYyHikauii;
iHWKWX Micub KOMYHiKauii; iHWoro 4acy
KOMYHiKauii; HecnogiBaHoOlO ANA UinboBOT
ayaomTopii KoMyHikauii.

PemapKkeTuHr 3acTOCOBYIOTb Yy BuMaa-
KaxX: 3HWKEHHA MNOMWTy Ha ToBap; Mpo-
[axy cknagHoro, abo gopororo ToBapy,
O BMMAarae MOBTOPHOI KOMYHikauii 3
LiNbOBOIO  ayauTopieto; HeobXxigHOCTI
3abe3neyeHHA KpOC-NpoAaxy, Aonpo-
Aa)ky ANA TOi YaCTUHW UiNbOoBOT ayanTopii,
LLLO 34iMCHUMa NOKYNKY paHile.

Taknm 4ymHoM, AKwo noegHatn CRM
3 pemMapKeTUHrom Akuin 6yne BUKOPUC-
TOBYBaTUCb B Mepexi |IHTeEpHET — MOXKHa
BOOCKOHANUTN MapKEeTMHIoBY AiANbHICTb
nignpuemcTBa, HanaroauTu  TiCHIWWNA
B3aEMO3B'A30K 3 LINbOBUMW KITiEHTaAMMK,
BonoAiT iHpopMmauielo npo noTpebu
KNieHTiB, NPOrHO3yBaT NONUT, Ta PO3po-
6nAaTn ToBapw, abo nocnyru Aki HEOOXiaHiI
LiNbOBOMY KMi€HTY, a TakoX 36inbwuntn
npnbyToK NignpuemcTBa Ta WiHHICTb AnA
BCiX CTOpPiH 0OMIHHOrO NpoLecy.

YHikanbHicTb pemapkeTuHry B CRM
nonArae B TOMy, WO Y KOXXHOIO KOPUCTY-
Baya € MeBHUIN MCUXOEMOUINHUIN CcTaH B
NeBHUI MOMEHT 4Yacy KON BiH FOTOBUWA
3aBepLlIMTM MOKynKy. | AKWO HazaBaTu
KopucTyBadeBi NOTPiOHY oMy iHGopma-
LitO Ha Pi3HMX eTanax NpoAaxiB, TO MOXHa
3HAYHO AKiCHiWle noBepTaT KOPMUCTYyBa-
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YyiB Ha calT i KOHBEPTYBATM iX y KiHLUEBUX
knieHTiB. Came B ubOMY i cyTb 06'eaHaHHA
cnuckie pemapketuHry 3 CRM. Poarna-
HEMO BUAW PEMapPKETUHTY.

MwnTTEBMIA peMapKeTUHr —HeramHe pea-
ryBaHHA Ha 3MiHy cTaBneHHA Ao 6peHay,
3MiHa NOBEAIHKOBUX acnekTiB UinboBOi
ayouTopii, OAHOYacHe  3acToCyBaHHA
Pi3HMX KaHaniB KOMyHikauii 3 UinboBOlO
ayouTtopieto. B maHomy Bunagky KoxkHa
HacTynHa KOMYHikauia, nobypoBaHa 3a
iHWYMW npaBunamMy, i3 3acToCyBaHHAM
BIAMIHHMX KOMYHiKaUiiHUX npuiiomie (B
iHWOMY Micui, i3 3aCTOCYBaHHAM iHLIOro
KOMYHiKaUilHOro KaHany) npoaoBXye
3B'A30K ayamTopii 3 paHiwe nobadyeHnm
6peHooM, NPOAYKTOM, MPWU LbOMY, Map-
KEeTUHroBa KOMYHiKauiA 3AiNCHIOETbCA
yepes3 MeBHi, HeEBenuKi iHTepBanu 4acy.
CyTb uboro Buay pemapKeTuHry nons-
rae y nocTifHii NiATPMMUI CMiNKyBaHHA 3
LiNbOBOIO ayaAMTOpIELD.

PemapkeTuHr 3anyyeHHA — ue peary-
BaHHA Ha aKTMBHICTb Ta KiNbKiCTb 3Bep-
HeHb Bi4 KMI€HTIB, Ta TaKOX Yy MOCTIMHIN
niaTpMMUi cninkyBaHHA 3i CBOEK UiNbo-
BOIO ayaAUTOpIElO.

CouianbHWi peMapKeTUHI — CTBOPEHHA
couianbHUX cepBiCiB MapKeTUHroBoi Nia-
TPUMKW, CMiNKyBaHHA Ta couianisauii
LiNbOBOI ayaANTOPIi, 3 LWINAMN: OTPUMaHHA
3BOPOTHOro 3B'A3KY, MOMIMNWEHHA Npo-
OYKTY, [OMpoAaxy, MNOBTOPHOrO npo-
naxy, Kpoc-HpogaxiB. [Npuknagom, codui-
anbHOro peMapKeTUHry -e CTBOPEHHA
couianbHOI rpynn KopucTyBadiB 6peHay
I[HCTpyMeHTaMM couianbHOro pemapke-
TUHIY €: peanisauia npopaxy 3 obwme-
>KEHHAM, MOXIMBICTb MOKYMKK TOBapy,
OOCTYMHOTO TiNbKW AN1A YNeHiB CNinbHOTN,
abo kyniBni ToBapiB 3 AMCKOHTOM B O6MiH
Ha couianbHy akTMBHICTb TOBapUCTBA,
opraHisoBaHoro 6peHay, TOLoO.

PeTtapreTiHr — ue iHCTpyMeHT pemap-
KETUHIY, 3aCTOCOBYBaHMN 3 METOIO NiABU-
LLLlEHHA KOHBEPCIl LWNAXOM MNOBEPHEHHA
ayauTopii, LWo 3anuviumna canT, 4yepes nep-
COHanizoBaHy peknamy Ha iHWNX iHTep-
HeT-pecypcax.

OnHamiyHMn peMapKeTUHT — A03BOIAE
nokasyBaTu pekrnamy MeBHUX TOBapiB Yy
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nocnyr KopmuctyBayam, AKi paHiwe nepe-
rnAagann cTOpPiHKWN BalIOro canTy, NpuUcBeA-
yeHi unm ke ToBapie abo nocnyr. Ocobnu-
BiCTb OAHOI TEXHOMOrIii, WO OromnoLleHHA
CTBOPIOIOTLCA aBTOMATUYHUM CMOCOBOM.

Mpun nocnanHi CRM Ta pemapKeTuHry —
pemMapKeTuHr TpaHcdopmyeTbcA B CRM-
peMapKeTUHr — 6inbll cKnagHWin, ane i
OinblWl TOYHMA MaAPKETUHITOBUW IHCTPY-
meHT. Uo pos3BonAe mapkeTonoram
CTBOpPIOBATM UINbOBi rpynn Ha niacta.i
He TiNbkM nouwykoBux gaHux. MapkeTto-
nor Tenep MOXe CaMOCTIMHO BIiACTEXUTU
[aHi 3a ponomoroto 3acobiB aHaniTuku
abo > 3acobamn CRM-cuctemu, cnpwua-
041 MNIOBULLEHHIO TOAMNBHOCTI KIIEHTIB.
CuHxpoHizauia ayauTtopii 3AiMCHIOETbCA
3a paxyHOK npucBoeHHA HomepiB ID kox-
HOMY KopucTyBayeBi. Lle nae moxxnmeicTb
6inbl pO3WMPEHO PO3KPUBATK iIHTEPECH i
NoBeAiHKY MOKYMUiB y MepexX; IHTepHeT, a
TaKOoXX A03BOMAE PO3WMPUTN YMOBMK ANA
peMapKeTuHry.

BucHoOBKM i HanpAMOK noAaanblinx
pocnigpkeHb. PemapkeTuHr — ue Haba-
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rato 6inblie, Hi>XK NPOCTO peknamMHe oro-
NOLLEHHA, HauineHe Ha TUX, XTO BiABiA-
yBaB canT peknamopaBuda. e — emHun
i eeKTUBHUI [IHCTPYMEHT MeailiHOro
nnaHyBaHHA, AKUMN Mac LWNPOKI MOXXMN-
BOCTi AnA po60oTu 3 PiBHMMWN cErMEHTaMM
ayanTopii. PemapKeTUHr — iHCTpyMeHT
cTpaTeriyHnin, Baxko nepenbavyyBaHul
i pO3TArHYTUA Ha [OBIUA MPOMIXKOK
yacy. Ane 6yab-AKWUIA pe3ynbTaT HagacTb
MapKeTomnory 4iTke po3yMiHHA (POHTY
pobiT, Ha Aknx 6yne Halnbinbw BUTIAHO
30cepeanTn 3ycunna.

[nAa noro npaBMNbHOro 3acTocyBaHHA
Heob6XiAHO BWBYMTN NOBEAIHKOBMA Map-
KETUHT, MapPKETMHI  B3aEMOBIAHOCWH,
cTpaTeriyHuii MapkeTuHr, [HTepHeT- map-
KeTuHr. Po3ymiHHA npouecy B3aemogii
knieHTiB 3 cantom Tta CRM pos3sonutb
NMPOEKTyBaTM peKnaMHy KammnaHilo, Lo
Oyne NOBHICTIO BiANOBiAaT! NOCTaBNEHUM
LinAm NianpuemMcTBa, Ta 3any4mnTn 6axkany
LiNbOBYy ayaMTOpIto, a B pe3ynbTaTi npnby-
TOK ANnA ipMn Ta WiHHICTb | 3a40BONEHHA
ANA KMieHTIB.

Cnuncok BUKOpPUCTAHUX AXKepen:
1. CeT NoanH JoBepuTenbHbin MapkeTuHr. Kak n3 HeaHakomLUa caenaTb agpyra n npespa-
TWUTb ero B nokynatensa. — AnbnuHa Mabnuwep, 2012. - 235 c.

2. http://www.mfauiicette.cpin/
3. httpV/www.marketch.ru/

Yarmolyuk O.Ya.

REMARKETING AND CUSTOMER RELATIONSHIP

The essence of marketing and its interaction with the system customer relation-

ships and their impact on business. The basic ideas and trends in Internet marketing
activities and certain advantages of remarketing and customer relationship systems.
Because of the tremendous impact of the internet on modern society, the old methods
of marketing tools are not as effective as they were until recently. Marketers should
look for new methods of promoting your potential customers and maintaining existing
ones. Social networks and active penetration of business is the springboard for the
modern marketer. Today, of particular interest is the use of social networks, search
engines and contextual advertising in marketing activities, where relevant automation
of business processes and the struggle for the client. During the study, it was found
that Ukraine is not enough theoretical material on the role of dynamic remarketing
CRM and its use in companies of Ukraine. To understand what is at stake, consider the
concept remarketing.
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Remarketing (remarketing, the re-marketing) — product marketing, marketing com-
munications and personalization receiving continuing communication with the target
audience, through which the target audience recall the previously occurred with the
brand, product communication. Remarketing aim —is to increase sales. Remarketing —
a search for new possibilities of communication with the target audience for sales
growth, return customers, ensuring repeat sales. Herein lies the similarity of customer
relationships and remarketing. Remarketing task is to restore or maintain contact with
the target audience of the brand, a commodity to commit the last purchase.

When combined CRM and marketing — is transformed into a remarketing CRM -
more complex, but also more accurate marketing tool. That allows marketers to create
target groups based not only search data. Marketing can now track their awn data with
the help of intelligence agents or CRM-systems, helping increase customer loyalty.
Synchronization is carried out by an audience numbering each user ID. This enables
more expanded disclose the interests and behavior of consumers on the Internet, and
allows you to expand the conditions for remarketing. Remarketing — it is much more
than just an ad aimed at those who visited the advertiser's website. This — ample and
effective media planning tool that lias great opportunities to work with different audi-
ence segments. Remarketing — a strategic tool, hard predictable and stretched for a
long period of time. But any result marketer will provide a clear understanding of the
front, which will be most beneficial to focus For it is necessary to examine the appro-
priate use of behavioral marketing, relationship marketing, strategic marketing, online
marketing. Understanding customer interaction process with the site and CRM wiill
design an advertising campaign that will fully meet the stated objectives of the enter-
prise, and attract the desired target audience, resulting in profits for tile company and
the value and satisfaction to customers.
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